ENAVEK 2014-2020

ENIXEIPHZIAKO NMPONrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

- Epyaneiobnkn
] AVIayWwVIOTIKOTNTAs

[NA MIKPEZ & NMOAY MIKPEZ ENIXEIPHZEIZ

H emyeipnonMHH ANQNYMH EMMOPIKH KAI BIOMHXANIKH ETAIPEIA, ©EPMANZH - YAPEYZH - KAIMATIZMOZ -
®YZIKO AEPIO - XPHM/KEXZ MIZOQZEIZ nou &dpevlel oTnVv nepipépeia STEPEAY EAANAAAZ evtaxbnke oTtn dpdon
«EpyaAegiobnkn AvTaywvioTikOoTnTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon otoxeusl oTn BeATIWON TNG
avTaywvioTIKOTNTAG TWV MIKPWV KAl MOAU HIKPWV EMIXEIPNOEWY, EMNEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON CUCTNUATWY Tunonoinong & nioTonoinong, kabwg kai g€ branding kal yngiakn npoBoAn.

O OuvOoAIKOGC NPoUnoAoyIoNOC TNG enevduoncg eival 197.600,00€ sk Twv onoiwv n dnuooia dandavn aveépPXETAl O€
98.800,00 € kai cuyxpnuaTtodoTeital and Tnv EAAAGda kai To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOoEIG
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiopog

v/ Juokeuaoia - ETikéTa - Branding

v Wnoiakn MpoBoAn

ME£o® TNG CUHHETOXNG OTN ApAon, N EnIXEipnon NETUXE:

v BEATIwON TNG avTaywvIioTIKOTNTAG TNG

v au&non Tng kepdoopiag TNG

v/ gvioxuon Tng eEwOTPEPEIAC

v/ ENEKTAON TNG Ayopdac WE TN NpooOnkn VEWV NPoiovTwyv & Unnpecinv
v €Eao@aAion uWnAOTEPNC NOIOTNTAC NPOIOVTA & UMNPECIEC

v au&non TnC napaywyikotTntac & BeATimwon AsIToupyikwy d1adikaciwv
v/ gvioxuon TnG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTrApnon noioTIKwV BECEWV €pyaaiac

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon ano@epovTac opeAN TNV avTaywvioTIKOTNTA TNG XWpac Kabwg

KAl TNV TOMIKN OIKOVOWia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ
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EPANEK 2014-2020

OPERATIONAL PROGRAMME
COMPETITIVENESS - ENTREPRENEURSHIP«INNOVATION

Competitiveness
V' Toolbox

FOR SMALL AND VERY SMALL ENTERPRISES

The enterprise NOVART A.E.B.E. based in STEREA ELLADA region, has joined the Action "Competitiveness Toolbox”
with a total budget of 400 million €. The Action aims at supporting existing small and very small enterprises, in
order to upgrade and improve their competitive position in domestic and international markets, by investing in the
modernization of their production equipment and by adopting product certifications.

The investment’s total budget is 197.600,00 € out of which 98.800,00 € is public expenditure. The Action is co-
financed by Greece and the European Union - European Regional Development Fund.

The approved co-financed Business Plan includes investments on the following categories:
v Machinery - Equipment
v’ Packaging & Branding

v Digital Promotion

Through the participation in the Action, the enterprise achieved:
Competitiveness improvement

Increase of profitability

Reinforcement of an extrovert business profile

Market expenditure by adopting new products and services
Creation of better quality products and services

Increase of productivity and improvement of operational procedures

Entrepreneurship Reinforcement
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Creation/ retention of jobs

The support of EPANEK proved beneficial, not only for the enterprise but for the competitiveness of the national as

well as the local economy.
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